Consumer Behaviour
Survey 2022

Survey Results for Q3 2022
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The Consumer Behaviour Insights Survey was launched Reducing spending seems to be the top solution people

August and September 2022 by the City of Surrey

Economic Development Division to better understand thehand, small electronics, pet food and supplies and alcohol

are considering to cope with price increases. On the other

spending habits of Surrey residents, and is used to inforrare what respondents seem to be least concerned about.

businesses on how they can better serve the Surrey

community. Additionally, Economic Development will be This work also included analyzing spend leakage outside
using the information provided to attract new retailers to of Surrey for different spending categories and
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following results are based on 1,056 complete survey
responses.

In terms of overall spending patterns, Surrey residents
spent more in almost every category compared to the

2019 provincial medianMost People have had to travel
outside of their own town centre for entertainment and
discretionary expenses. For essentials, people mostly
stayed within their home town centres.

The survey also collected data on the impacts of
inflation. Nearly 60% of respondents stated that they are

very concerned about inflation impacts while most of their
concern is regarding groceries and health care costs.
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opportunities in retail. Restaurant dining has the greatest
retail investment opportunity in Surrey at about $24.6
million a month as the amount which could be spent in
Surrey but is currently being spent elsewhere in the
region. This is followed by entertainment and recreation
with $24 million worth of unrealized investment
opportunity.

Overall, while spending is high among Surrey residents,
there is not enough retail space to support the demand
even when the impacts of inflation is taken into account.
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Monthly Household Spending




| did not make any big purchases  EEEEG—GE—T—— 0, ¢ MOT€ than half of survey respondents
purchased big ticket items in June and August.

Y — Travelling makes up 25% of these purchases.

I |,
: Despite price increases and a rising inflation,

N D% 56% of respondents made big purchases in

mm 3o electronics, furniture, automobile and other
such items.
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Q: Thinking about June/August 2022, what were the tinee, bigticket items you purchased in that month? Any item that was not payour regular spending
pattern and was relatively a big purchase.
Total participants: 1056
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